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First Impressions Checklist for Brands

Make every millisecond count.

“Your brand has less than 7 seconds to earn trust - or lose it. This checklist helps you make
sure your first impression reflects the excellence, clarity, and purpose you stand for.”
(Muumba Web Digital)

Before You Begin: The 3-Second Rule

Ask yourself:

If someone only spent 3 seconds on my website, profile, or packaging, what would they

feel? What would they remember? Would they come back?

1. Visual Identity: Is What They See Consistent and Compelling?

e Logoisclean, scalable, and professional.

e Brand colors evoke the right emotion (trust, energy, calm, etc.).

e Typographyis readable and on-brand.

e Photography and imagery feel human, intentional, and aligned.

e Layout/design is clutter-free and guides the eye naturally.

e Visual elements (icons, banners, callouts) are consistent across platforms.

e No pixelated images, broken links, or clashing design
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@& Pro Tip: Firstimpressions are visual first. Even one design inconsistency can

trigger mistrust subconsciously.

2. Brand Voice: Do You Sound Like Someone Worth Listening To?

e Yourvoice matches your brand values (e.g. bold, warm, witty, direct).

e Headlines are clear, compelling, and emotionally resonant.

e Taglines and subheads communicate value within 5 - 7 words. Messaging is
benefits-focused, not just features-focused.

e Language isinclusive and avoids jargon or clichés.

e Core identity (mission, promise, “why”) is obvious early on

Remember: People connect with personality. What tone would your brand use if it was

introducing itself at a networking event?

3. Online Presence: Are You Making a Strong Digital Entrance?

e Website loads quickly (under 3 seconds) on desktop and mobile.
e Homepage communicates value clearly, above the fold.

e Navigation is simple, intuitive, and skimmable.
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e Contact and CTA buttons are visible and functional.
e Social media bios are optimized and on-brand.
e Thefirst 9 posts on Instagram or recent blog titles reflect current voice and offers.

e Google search preview (meta title & description) is appealing and accurate

'8 Insight: Most users decide whether to stay on your site in under 10 seconds. First

impressions online are silent conversations.

4. Emotional Resonance: Are You Creating a Connection?

The “feel” of your brand is intentional (e.g. calm, empowering, bold, vibrant).
e You’ve considered how color, tone, and visuals evoke trust.

e You know what emotions your audience needs to feel to say “yes”.

e You’re notjust selling a product. You’re offering a story or experience.

e Your“about” section includes heart, not just history

@ Thought Prompt: Are you giving your audience a reason to care, not just to click?

5. Final Filters: The Quality Control Pass

e Does your brand make you proud immediately?

e Have 1-2 people outside your team reviewed the first impression honestly?
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e Canyour brand pass the “blur test”? (Squint at your site - do headlines and CTAs
still stand out?)
e Have you tested how your brand shows up on desktop, tablet, and mobile?

e Would you trust yourself based solely on what you see?

T Bonus: First Impressions Audit Worksheet

Give yourself a score (1 - 5) for each category above and ask:
e What’s the first thing people see?
e What’s the first thing they feel?
e What's the first thing they believe about me?

Then adjust, polish, and align.
Need Help? We Do Brand Audits That Speak Human.

At Muumba Web Digital, we help purpose-driven brands turn milliseconds into
momentum. If you’re not sure how you’re coming across to your audience, let’s look at it

together.

=~ Schedule a Free Consultation on our website at https://muumbawebdigital.com

= Learn More About Our Brand Strategy Services
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